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In cooperation with 

Roscosmos, two ExoMars

missions (2016 and 2018) 

will investigate the martian 

environment, particularly 

astro-biological issues, and 

develop and demonstrate 

new technologies for 

planetary exploration with 

the long-term view of a 

future Mars sample return 

mission. 

ROBOTIC EXPLORATION
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• Multinational  

Multilingual and multicultural 

(20 member states)

• International

Space Agencies

• Multi-programme context

ESA wide

Directorate wide 

ESA CONTEXT 
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Target Groups

1. General Public

2. European scientific community

3. Media and opinion formers

4. Decision makers

5. Space industry

6. Stakeholders (Delegations)

7. Students (primary, secondary 

schools and University)

EPO STRATEGY AT ESA
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Target Groups

1. General Public

2. European scientific community

3. Media and opinion formers

4. Decision makers

5. Space industry

6. Stakeholders (Delegations)

7. Students (primary, secondary 

schools and University)

EPO STRATEGY AT ESA

Communication Mix

1. Media Relations

2. Online

3. Events 

4. Exhibition

5. Social Media

6. Partnerships
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PLANCK

INPUT

1. CMB image 

2. 50 scientific papers

3. International Planck 

Science Team



14

PLANCK

INPUT

1. CMB image 

2. 50 scientific papers

3. International Planck 

Science Team

OUTPUT

1.

3.

5.
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PLANCK
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PLANCK

Multinational Coordination

1. Input of international Planck Science Team’s

2. Non Embargo policy

3. Space Agencies and National Science Institutes involved in Planck

4. Priority within ESA 

5. Space industry

6. Stakeholders 
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EPO IN A MULITNATIONAL CONTEXT

Principles

1. Cooperation

2. Competition

3. Based on Missions

4. Priority to content

5. Uniqueness
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EPO IN A MULITNATIONAL CONTEXT

Principles

1. Cooperation

2. Competition

3. Based on Missions

4. Priority to content

5. Uniqueness

Challenges

1. Sustainability 

2. Brand communication

3. Grand themes
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THANK YOU

markus.bauer@esa.int


